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BUY ANY 3 KEGS OF EITHER
STRONGBOW OR
STRONGBOW DARK FRUIT
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PUB NEWS

Inn Touch September/October 2015

Welcome to the September/October Don't forget to check out our Facebook
‘nnT H issue of Inn Touch. We've packed this page to win free prizes such as a Rugby
issue with news from around the estate ~ World Cup decoration kit and other
/ as well as business builder articles great business building ideas. Visit us at
ED'TOR S NOTES such as our “how to run your own beer + www.facebook.com/trustinns
festival” as well as a full fixture list for .

the Rugby World Cup happening this
month and next across Britain.

CONTENTS

What's On In...

. — = .'h.
September & October 2015 P i} | | = Y The Ova‘ vaem/ CV.OYAO“

Pub News

The Oval Tavern
Win a Car Promotion [ # In our May/June issue we told you about the success of the The festival was promoted via Facebook, Twitter and with

Red Lion . : e Oval Tavern Kid’s Storytime on Saturdays. Now we want its own website which listed all the shows, timings and

Scarlet Pimpernel, to tell you about the Croydon Comedy Festival, thought up locations (www.croydoncomedyfestival.co.uk). Combined
by Esther Sutton herself and the team; Matthew Crosby, with extensive advertising in and around the pubs (flyers

Estate Development v Thomas Parry, Pappy’s and Ben Clark — pictured. and posters), the team went all out to get as many people as
Seven Stars ] " : possible to attend.
Joker : : . ‘ s Ly e The festival ran from 18th June to 13th August 2015 and
Happy Cheese . T i ] LN N : took in 46 comedy shows in 6 different local pub venues As our photos show, the events were well attended. If you
Refurbishments . by - 3 | in and around Croydon. All income for the festival came visit the Facebook and Twitter pages for each you'll also

: j ; through ticket sales alone and at the time of going to see they generated lots of talk about the Oval and other
GREAT press, Esther seemed to think everything was going well. participating pubs and overall created great publicity for the

] 3 . ‘ - Customers could either buy “season tickets” to get into all pub and the team.
OFFE RS p1 O _20 " \ events or purchase for individual nights and some events

were completely sold out weeks before they went ahead.

Esther said, “We didn't see it as a risk inviting our
competitors/other local pubs to take part. The Oval is
all about a sense of community and we felt by working
together we could all benefit from the extra business
the comedy festival could bring. It also meant that
some customers that might be loyal to one pub now feel
comfortable coming to ours and vice versa.”

Well done once
again, Esther!
Keep your
ideas coming!

WHAT'S SEPTEMBER OCTOBER
ON I N — 18th Rugby World Cup begins 14th RWC Quarter Finals

19th Oktoberfest begins 24th RWC Semi Finals
(until 4th October)
22nd Ryder Cup - golf 25th  End of British summertime ey
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24th Cask Ale Cask Ale 30th RWC Bronze final

Week begins \ IZe
(until 4th B 2 sen -4 0 31st RWC Final
October) Halloween
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As a Trust Inns tenant and regular
recipient of Inn Touch magazine, you'll
know that we always offer point of sale
and giveaways throughout the course of
the year. Butin June and July this year
we decided to trial a new promotion
within 40 pubs where customers were
invited to win a car! That's right a
FREE, BRAND NEW car!!!

Pubs were nominated by their regional
BDM and were then senta Win A Car
promotion kit. The promotion was a simple
collector mechanic where customers had to
collect a stamp each time they purchased a
pint of lager at the bar. Upon collecting ten
stamps each customer was entered into a
pub draw that took place at the end of June.
Each customer was able to enter the draw a
maximum of five times.

The pub winner was then invited to a grand
draw in Blackpool on 5th July to benefit from
a 1in 40 chance of winning the brand new
vehicle; a Dacia Sandero to the value of
£6,000. Itreally was as simple as that!

The winner was from the Swan Hotel in
Flint; Mr Cyd Cartwright. Unfortunately
Cyd couldn’t attend the final draw due to
ill health but the licensees of the pub, Ray
Chester and his partner Tracey were there
to collect the prize on his behalf.

Ray told us

“We're over the moon for Cyd
and the prize couldn’t go to

a nicer guy. It was brilliant

to ring him up and tell him

the good news and hear his
reaction. He's been visiting
our pub daily for many years
and it’s great that we've been
able to give something back to
him for being such a loyal and
valuable customer.”

To find out more:

ﬁ /winacaratyourlocalpub
@ @winacaratthepub

Inn Touch September/October 2015

Inn Touch September/October 2015

Scovlet Pmpevnel, Leicester

Becoming the hub for your local community
is often the route to success forimar_ly pubs.
One licensee, Ray Cooper, has taken this

to a whole new level in our pub, the Scarlet
Pimpernel in Leicester.

You only have to take a look at the pub’s
Facebook page (www.facebook.gom/
CoopersScarletPimpernel) to see there’s a
whole host of activities going on and planned
for the future to help place the pub firmly at
the heart of the community.

One of the key events was a summer kids
club which saw the pub busy with children
AND parents throughout the long summer
break. Held every Wednesday from 1pm, the

club ttended by mascots and famous tv
cters, had a bouncy castle, kids
es which kept the kids entertained
for hours. The knoc ect was an increase
in the sale of ;inac : eveloping loyalty
amongs families.

[
ombine this with events such as a Family Fun Day

planned for September, a “50 shades of Scarlet”
ladies charity fundraiser and Family Karaoke
events every Sunday, all the pub’s events are
directly aimed at attracting families and females.
As a result sales are improving month on month.

Well done to Ray on his initiative and
hard work and we hope that his success
goes from strength to strength.

10T LION
BEER FESTIVAL!

Red Liow, Shavdwell, LeeAs

Well done to the team at the Red Lion in Shadwell who held
a hugely successful Music & Beer festival in August. As our
pictures show the event was extremely popular and the

beer garden (completed last year and covered in a previous

issue of Inn Touch) was full to overflowing.

The event included several live bands (who played from a
lorry on the pub car park for maximum impact) and BBQ, as

PUB NEWS

A COMMUNITY HUB
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THE SCARLET PimPerngL

Licensee, Richard Hicks, said, “The event was a great
success. All the planning that went in to the event really paid
off and we're really grateful to all our team who helped bring
the day together. The sunshine was a huge bonus too!”

Beer festivals are a great way to draw in the crowd.

well as a bouncy castle and face painting for the children. BDM for help and advice.

Why not consider holding your own and maybe link it
to Cask Ale week later in September? Speak to your

The promotion has been such a success that we are now rolling it out to our North
East estate. Pubs entered into the competition will be by BDM nomination only.

a
0 1 506 47 1 7 7 To take advantage of any of the drinks offers in this magazine,
call your Trust Inns’ telesales adviser on our direct phone line
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with many other pubs for the same
customers. Italways had an outside
area but it wasn't very appealing

or attractive and it was felt that in
order to add a point of difference to
the pub versus its competitors, the
outside space would be refurbished
earlier this year.

The Joker in Basildon was
due a facelift and they were
lucky enough to get one this
year. Complete new signage
and lights as well as a tidy
up of the tired and neglected
outside area now make

the pub stand out from the
crowd. See the difference
wkAoov AVEAN from our photos.

With the use of new outdoor
furnishing, a tidy up and some

new railings, the area is now bright
and light and very appealing. Iron
railings ensure that the whole area
is secure and attractive seating
provides a comfortable space for
everyone to enjoy.

Iwviting ©

Luckily the project was complete
for the hot spell we enjoyed at
the end of June. The manager of
the pub is delighted with the end
result and so are we!

\
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Fashion
Pl new topjes Everyon
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Another of our successful
outside refurbishments

took place just outside
Southampton at the destination
pub, the Happy Cheese.

The pub was repainted and
new signage added to create
an altogether more attractive
kerb side appeal and external
seating area. On the day

we took the photos the sun
was shining, proving what a
great draw the outside of the
pub will become.

5 01506 47177

To take advantage of any of the drinks offers in this magazine,
call your Trust Inns’ telesales adviser on our direct phone line

In conjunction with our refurbishments of beer gardens throughout the
estate we have also been working hard on a number of external signage and
decoration projects across the country. Below are just a few of them:

THE COBLE,
NEWBIGGIN ON SEA

New signage and internal decoration has
made this small seaside town pub into a bright
and attractive bar for locals to enjoy. As you
can see from our photos the new signage
really makes the pub stand out and creates a
great first impression. The new much brighter
decoration inside also makes the pub look
much more welcoming and bigger!

THE COUNTY o
HOTEL, NEWCASTLE
UPON TYNE

The County recently enjoyed a complete
external redecoration to encompass
painting of all exterior walls and signage as
well as a new brighter bar inside. The pub
is almost unrecognisable as you can see
from our photos.

THE VULCAN,
DERBY

New toilets, flooring and a fresh lick of paint
has given the Vulcan in Derby a new lease of
life. As we can see from the photos, the pub
is now a bright and friendly pub that its locals
can be proud of!

[
To take advantage of any of the drinks offers in this magazine, 0 1 506 47 1 777
call your Trust Inns’ telesales adviser on our direct phone line
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" sAVE £3
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WHEN YOU BUY 3 CASES®

Postars,
Cantonts: 5 1 2 Pint Cocktall Jugs, 41h2
4 2 1 Ingredients Poste grs & 2 z Tabls Tahhm
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Email cocktails@wkd.co.uk - 7l
for the latest WKD cocktail recipes viie
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INTRODUCING

GUINNESS GOLDEN ALE

THE LATEST ADDITION TO THE BREWERS PROJECT

Yo Gudvar

\///y THE BREWERS PROJECT

ST. JAMES’S GATE, DUBLIN

BUY ANY 2 CASES OF
GUINNESS GOLDEN ALE,
DUBLIN PORTER OR
WEST INDIES PORTER
AND RECEIVE A CASE
OF GLASSWARE
FOR FREF".

BUY TWO CASES

OF BUDWEISER BUDVAR ORIGINAL

AND RECEIVE A FREE CASE OF
MONACO SLIM GLASSES

You can’t rush perfection.
That’s why we take 102 days to brew and condition

Budweiser Budvar*. About 7 times longer than most other
beers. It's the only way to preserve our uniqueness so we
maintain our quality and unmatchable taste.

1o Short Cuts

/

For further details contact your Budweiser Budvar business development manager
Tracey Allport on 07469 851524 or email Tracey.Allport@budvaruk.com

www.budweiserbudvar.co.uk

*0Only ever brewed in Budweis, Czech Republic. Offer on 330ml cases only. Maximum two redemptions per customer.

WEST INDIES /8

&@wnmm&ss

*50 glassware deals available over September and October. Golden Ale is not available in Scotland.

L]
for the facts drinkaware.co.uk
The GUINNESS word, HARP device and associated logos are trade marks. © Guinness & Co. 2015



 STRONGBOW * PRESENTS

1
T

M

i
i

El
[ .

B U
Bei, _k { -

761 04

BUY ANY 3 KEGS OF EITHER
STRONGBOW OR STRONGBOW
DARK FRUIT AND GET A FREE
STRONGBOW HALLOWEEN POS KIT

—E STRONGBOW  WHO’S IN?

ENTRY INDICATES ACCEPTANCE or these mutes FOR et resms awo conomons VISIT WWWW.STRONGBOWHALLOWEEN. COM ony orew o nesoewrs IN THE UK AGED 18+, EXCLUDING
EMPLOYEES OF ANY COMPANY INTHE HEINEKEN GROUP AND ANY PERSON WHOM, IN THE PROMOTER'S REASONABLE OPINION, SHOULD BE EXCLUDED.
unchnst 3¢ 11 ks oF v STRONGBOW OR STRONGBOW DARK FRUIT awo necewe o aeestaoncaow navtoween pos r. PROMOTION RUNS 15t SEPTEMBER - 31ST OCTOBER
nawoween pos i etuoes AZ STANDARD POSTER X 5, A2 EMPTY BELLY POSTER X 5, TOBLERONE TENT CARD X 20, A4 COUNTER CARD X 1, DRIPMATS X 100, A4 OUTLET BRIEF 1, DIGITAL ASSETS CD,
1 BRANDED BUNTING X 2M, COBWERS (2 IN PACK) X 2, CAUTION TAPE 4M (2 DESIGNS) X 1, SCRATCH CARDS X 300, SCRATCH CARD HOLDER X 1, ZOMBIE T-SHIRT X 7, SURVIVOR T SHIRT X7, TATTO0 SLEEVE (2 DESIGNS) X 24
PROMOTER: HEINEKEN UK LIMITED, 3-4 BROADWAY PARK, SOUTH GYLE BROADWAY, EDINBURGH, EH12 92
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BUY 3 X 9Gs FOR A RUGBY SHIRT

RAVPE

~ BUY 2 FIRKINS OF TROOPER

- TORECEIVE A'LIMITED EDITION
- TROOPERIRUGEY PUMBGLIE

BLACK -
SHEEP

pONE AND BRED [
HASEAN . TUNEEE]I NS

BEST BITTER

| "'a*"‘ﬁhﬂﬂﬂb"ﬁwm co.uk &t TROOPERPOSHOANGLUDENHE EOLLOWING:
~ _ 1xTROOPER RUGBY PUMP CLIP
FoLLow us  § 1x TROOPER RUGBY LONG SLEEVED T-SHIRT

T e ! Tx PACK TROOPER DRIP MATS — RUGBY
1x TROOPER RUGBY BAR RUNNER

~  Buy 2x9s & get a FREE
- H _::_f_j_:_ahlm Halloween POS Kit*

This year’s Kit consists of: B L) _',‘I.-'."'
e 1 x Legendary flashing ‘

pump clip f
o 1 x Pumpkin hand pull topper &
o 1 x Halloween hand pull cover S

e 1 x Halloween bar runner 8
e 125 x Halloween drip mats 'r y
% o_ZxStqﬂ"tshirts ;

ROBINSONS

2 ) . wne ;/"—'5,:,/’,,:: »//*/:-/;’ & . .
Increase rate of sale during the UK's third largest retail e : £ M IronMaidenBeer #trooperbeer www.lronMaidenBeer.com

-IJ o - - contains malte ariey and whea
R* _f hobgoblin beer (B @hobgoblin beer www.wychwood.co.uk For enquiries call: 0161 612 4000 option 1 O e e
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Free meta]
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SITTS il

Case of
glasses

New 4.1% ABV &
enhanced malt sweetness __

Bold design to appeal to
both younger drinkers &
established ale lovers

\LLSO
I AVAILLABLE:

*1st September - 31st October.
One of each deal available per outlet.
London Glory only available from Thatcham depot.

Classic herbal hop & malt
sweetness.make for-a
perfect easy drinking ale

BUY 2 CASKS AND
RECEIVE AN
EXCLUSIVE
THIRST BLOOD

1 T'SHIRT

Thirst Blood 4.3%
@ Red

SMELL Q Cinnamon, Pepper, Orange Peel

CAMERONS

TASTE | <> Bitter,Fruity %
BTTER | (25 (25 (6 5 (5 ]
\=

ABV 4.3%
Hops:Citra
Malt: Crystal, Pale Ale, Rye

Only available in October via Heineken.

Camerons master head brewer Martin
"Dawn of the Dead" Dutoy has created
this devilish red ale for our October guest.
Based on an American red rye beer this
rosy ale has a rye bread flavour mingled
with tons of hoppy grapefruit taste.

Strongarm 4.0%
SEE <(®> RubyRed

SMELL (‘_S Rich, Toffee, Malty

TASTE |<— Sweet,Bitter

ABV 4.0%
Hops:Fuggles, Target, Goldings
Malt: Pale Ale, Crystal

Available throughout September & October.

The brewery’s flagship beer. Well rounded,
ruby red ale with a distinctive, tight creamy
head. A good balance of malt, hops and
bitterness.

Terms & Conditions apply. Whilst stocks last. 1 deal per customer only. Only available in size large. Please allow 30 days for delivery.

Camerons Brewery, Lion Brewery, Hartlepool, TS24 7QS. Tel: 01429 852000
info@cameronsbrewery.com « www.cameronsbrewery.com

19




Buy 2x9 of Wainwright
and receive branded
glassware and POS

Available in September and October only. *While stocks last.

BUY 2x9 OF LANCASTER
BOMBER AND RECEIVE
BRANDED GLASSWARE
AND POS’

LANCASTER
BOMBER

D e
g =

drinkaware.co.uk for the facts

THIAITES

| @Daniel_Thwaites f /LancasterBomberAle

. To take advantage of any of the drinks offers in this magazine,
E call your Trust Inns’ telesales adviser on our direct phone line: )

01506 471777 (Trustinns




